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Is your logo a ‘no go’?

Your logo is one of the most important assets to your business.  Take Coca Cola for example, their logo 

could be licensed or sold today for millions of dollars – that’s just the logo not even the company.  

Your logo is the pivot point of your business operations, everything comes from it.  Your customers 

react and interact with it, your marketing materials feature it and your advertising promotes it.  It’s not 

just a pretty picture – the colours chosen, the typeface selected and the illustrations you use, all blend 

together to create a ‘feeling’ for your business.  Your logo creates that all important ‘first impression’ for 

your potential customers.

A logo should be current – if it is more than five years old then you really need to upgrade it.  You 

probably aren’t wearing the same clothes you bought five to ten years ago - fashions and trends change 

and your business image needs to reflect this.

Like a creative, modern design colour also adds vibrancy to a brand and delivers a physiological 

message to your potential customers.  Your logo should be at least two colours and usually no more 

than four – these colour combinations create subliminal meanings like friendly, trustworthy, dependable 

and so on.  What are your logo colours secretly saying about your business?

Today’s modern printing methods have made full colour printing more affordable than ever before 

so don’t be scared to use bright colours in your design.  A word of warning though – make sure that 

the colour chosen works equally as well on a computer screen as it does on a printed letterhead or 

business card – colour consistency across all mediums is vital to brand building.

Ideally you should employ the services of a qualified designer to create your logo as this will become 

your business brand.  An initial outlay of a few thousand dollars now will turn out to be the best 

investment you could make in ensuring the success of your business in the future.

Who knows – maybe someday your logo, like Coca Cola’s could be worth millions too.
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